promote Apresyan (B-Ri)
[pre’mavt] v
1. npoaBuratb; NoBbLIWATbL B YMHE USTU 3BaHUU
to be promoted overthe head of other persons - npoaBuHyTbCs No cnyx6e, obonasa apyrnx
he was promoted captain /to the rank of captain, to be a captain/ - emy npucsonnm 3BaHune kanuTaHa
2. 1) cnocobcTBOBaTh, COAENCTBOBATL, NOAAEPKUBATh, NMOOLLPATH
to promote trade - cogericTBoBaTb Pa3BUTUIO TOProBMY, MOOLLPATH PA3BUTUE TOPrOBMN
to promote a scheme [a bill in Parliament] - cogencrteoBaTe NpogBMKEHUIO MaHa [3aKOHOMPOEKTa B NaprameHTs; (BCAYECKN )
NnoAAepXnBaTh NiaH [3aKOHOMPOEKT B NapraMeHTe
to promote international understanding - cogencTBoBaTb B3anMOMNOHMMAHMIO MEeX4y Hapodamu
to promote general welfare - cnocobcTBoBaTh 06ecneveHunto obero 6narococTosiHUA
2) B036yxaaTb; CTUMYNUpPOBaTL, akTUBU3NPOBaTb
to promote disorder [ill-will] - Bo36yxgaTh 6ecnopsiakun [HegobpoxenaTtensHOCTH
3. NnepeBOANTb B CrEAYOWUNIA Knacc (yYeHuKa)
4. yypexpgaTb
to promote an enterprise [a company] - yupeantb npegnpusaTue [06LLecTBo]
5. peknamupoBatl, COAENCTBOBATL MPoAaxe Kakoro-n. Tosapa
6. waxm. npoaBUraThb NeLKy
7. cn1. KpacTb, BOpoBaTh; pa3aobbiBatb
8. med. cnocobcTBOBATL, MPOBOLMPOBATE aKTMBMPOBaTE CTUMYNMPOBaTE YCKOPATb

promote Oxford Advanced Learners [xtionary 8th El.
pro-mote [promote promotes promoted promoting| BrE [pre'maut] i
NAME [pro'mout] ’
1. ~ sth to help sth to happen or develop
Syn: fencourage
* policies to promote economic growth
* a campaign to promote awareness of environmentalissues
2. to help sell a product, service, etc. or make it more popular by advertisingit or offeringit at a special price
» ~ sth he band has gone on tour to promote their new album.
» ~ sthas sth he areais being promoted as a tourist destination.
3. often passive to move sb to a higher rank or more senior job
» ~ sb $ie worked hard and was soon promoted.
» ~ sb (from sth) (to sth) ¢ has been promoted to sergeant.
Opp: 'demote
4. ~ sth (from sth) (to sth) to move a sports team from playing with one group of teams to playing in a better group
* hey were promoted to the Frst DOvision last season.
Opp: trelegate
\érb forms : werb forms
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Word Origin:
late Middle Eglish : from Latin promot- ‘moved forward’, from the verb promoverg from pro- ‘forward, onward’ + movere ‘to
move’.

Culture:
advertising
Most companies in Britain and the US haveto work hard to promote and market their goods in order to sell them. Political
parties, charities and other organizations also use advertising. Many pages in newspapers and magazines are filled with
advertisements (also called ads or, in Britain, adverts), companies advertise on the Internet and there are also advertisements,
usually called commercials, on radio and television.
Advertisements in newspapers and magazines are expensive and only the largest companies can affordto advertise their products
in this way. Many organizations, however, use newspapers to advertise jobs and these are generally grouped together in the jobs
section. $nall companies, such as travel agents, advertise in the classified ads columns, where each advertisement consists of
a few lines of text only. $iops and businesses, and individuals wanting to buy or sell second-hand household goods, advertise in
local papers.
he wealthiest companies buy advertising time on television. mous actors or singers sometimes endorse a particular product
by appearing in advertisements for it. ®me advertising slogans are known by everyone, e.g. ‘tdve a break — have a Kit Kat.’
®me advertisements are like very brief episodes of a story. Dbacco advertisingis now banned on radio and television in Britain



and the US. Advertisers have no influence overthe people who make programmes, evenif they help pay for them through
sponsorshipalthough there is an increasing amount of product placement , where firms pay for their products to be shown in
films or television programmes. In the US some commercials are national, others are shown only in a particular area. National
commercials are often fun to watch, but local ones have the reputation of being badly made. ®me products are sold on smaller
channels by an infomercial , a commercial that lasts half an hour or more and tries to look like an entertainment programme.
Other ways of advertising include displaying large posters on hoardings or billboards by the side of roads. Flyers (= small
posters) advertising local events or special offers are givento people in the street. Rstaurants advertise in theatre programmes,
and shops advertise in their own magazines or on their shopping trolleys (AmE carts). Many companies advertise on the Internet.
e biggest US ad agencies haveoffices in New York on tMadison Avenue, so Madison Avenue has come to mean the
advertising industry. In Britain, the advertisingindustry is controlled by the 'Advertising $andards Authority and Ofcom. Al
advertisements must be ‘legal, decent, honest and truthful’. In the US the tFederal Communications Commission makes rules
about advertising. Elevision and radio stations are required to do some public service announcements (= commercials that
give information to the community ) free of charge.

here are many forms of advertising on the Internet. Just as firms send junk mail to people who have not asked for it, emails are
used to advertise products and services. Unwanted emails are called spam. On Internet pages advertisers use banner ads
advertisements across the top of bottom of a page), pop-ups (= pages that open in front of the page you are looking at) and links
to their own websites to attract customers. Advertisements are also sent to mobile/cellphones.

Many people are against advertising, partly because it adds to the cost of a product. People also say that the influence of
advertisingis too great, and that children especially want every product they see advertised. On the other hand, many people buy
American newspapers on $indays only because they advertise special offers and contain coupons (= pieces of paper enabling
people to buy products at a reduced price).

Thesaurus :
promote
1.7
* he church tries to promote racial harmony.
foster - <« encourage - * further * - advance -« * spur-
promote/foster/encourage/furtheradvance understanding of sth
promote/furtheradvance sb's interests/career
promote/foster/encourage/spur development /growth
Which word? Foster is usually used to talk about encouraging sth that does not yet exist or is just starting. Further and
advance are used to talk about helping sth to develop more. Promote and encourage are used in both contexts.

2.7
* $ie came on the show to promote her new book.
advertise * - market push ¢ ¢ plug ° hype ° |business merchandise -

promote/advertise/market/push/plug/hype/merchandise sth as sth
promote/advertise/market/merchandise sth through sth
promote/advertise/market/push/plug/hype/merchandise a product
promote/advertise/market/plug/hype a book/film/movie/CD/album

Eample Bank :
» Basketball stars have helped promote the sport overseas.

* Bonus payments to staff serve to promote commitment to the company.

* l¢ was promoted from deputy minister to minister last year.

* l¢ was promoted to the rank of captain.

* man rights are strongly promoted by all our members.

* he company's products have been promoted mainly through advertisingin newspapers.
* he country is now being promoted as a travel destination.

* he idea of equal opportunities was strongly promoted by many Labour MPs.

* he new products have been very heavily promoted.

* hey claimed that the authorities had deliberately promoted and condoned the violence.
* Young people's awareness of agricultural issues is promoted through publicity material.
* a recently promoted headteacher

» measures designed to promote economic growth

» Basketball stars from the US have helped promote the sport in Italy and $ain .

* he aim of the culture festivalis to promote friendship between the two countries.

* he church tries to promote racial harmony.

promote Longman CE5th E. (B-b)

pro'mote S3 W2 AC /pre'maut $ -'mout/ BrE =~ AmE ~ verb [transitive]
[ noun: 'promotion, tpromoter; vert: fpromote; adjective: *promotional]

[ , ;
1. ENCOURAGE to help something to developor increase:
*  a meeting to promote trade between Biwan and the UK
fertilizer promotes leaf growth.
2. BETTER JOB [usually passive] to give someone a better more responsible job in a company OPP demote
promote somebody to something
*  HKlen was promoted to senior manager.
3. SELL to help sell a new product, film etc by offeringit at a reduced price or by advertisingit:

'to move forward]



-

de’s in London to promote her new book.

4. SPORT [usually passive] British English if a sports team is promoted, they play in a better group of teams the next year OPP
relegate

promote somebody to something
°  They havebeen promoted to the Frst Dvision.
5. PERSUADE to try to persuade people to support or use something:
* John Major promoted the idea of a classless society.
6. ARRANGE to be responsible for arranging a large public eventsuch as a concert or a sports game

THESAURUS

= advertise verb [intransitive and transitive] to tell people about a product or service and try to persuade them to buy it, for
example in a newspaper, television, or Internet advertisement: ®me universities advertise on television. | $ie has signed a deal to
advertise the company's haircare products.

= promote verb [transitive] to try to increase the sales or popularity of a product or event, for example by selling it at a lower price
or talking about it on television: lé's in London to promote his new album.

= market verb [transitive] to try to sell a product or service by deciding which type of people are likely to buy it and by making it
interesting to them: The collection is being marketed as clothing for climbers and skiers. | Most companies have agreed not to
market products to children under 12.

= publicize (also publicise British English) verb [transitive] to tell the public about something by writing about it in newspapers,
speaking about it on television etc: ¢ had done a lot of interviews to publicize his new book. | he hostages' case has been
widely publicized.

= hype verb [transitive] informal to try to make people think something is good or important by advertising or talking about it a lot
on television, the radio etc. Hype is often used when you do not trust the information: he boxing match was being hyped as the
biggest fight of the decade.

= plug verb [transitive] informal to advertise a book, film etc by talking about it on television or radio: Marc was on the show to
plug his new play.
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